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MOTTO  
 
Communication is a skill that you can learn. It's like riding a bicycle or typing. If 
you're willing to work at it, you can rapidly improve the quality of every part of 
your life 
(Brian Tracy) 
 
Plans are only good intentions unless they immediately degenerate into hard work 
(Peter Drucker) 
 
Be peaceful believe in god and yourself, you are doing better than you think you 
are 
(Jeffrey R Holland) 
 
Believe in yourself! Have faith in your abilities! Without a humble but reasonable 
confidence in your own powers you cannot be successful or happy 
(Norman Vincent Peale) 
 
The future belongs to those who believe in the beauty of their dreams 
(Eleanor Roosevelt) 
 
Education is the movement from darkness to light 
(Allan Bloom) 
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ABSTRAK 
 
WIDI RASTI AFANIE, D0214103, MEDIA RELATIONS HUMAS SIPA 
COMMUNITY (Studi Deskriptif Kualitatif Kegiatan Media Relations 
Humas SIPA Community untuk Meningkatkan Publikasi  Solo International 
Performing Art (SIPA) 2017).  
 
 Perkembangan event daerah makin pesat, begitu juga di kota Surakarta. 
Solo International Performing Arts (SIPA) 2017 adalah salah satunya. Meskipun 
bertaraf Internasional hal tersebut tak sesuai dengan tingkat kehadiran media pada 
event ini. Media yang hadir hanya berasal dari media lokal. Sehingga hal ini 
menyebabkan rendahnya cover pemberitaan dan juga rendahnya publikasi bagi 
Solo International Performing Arts (SIPA) 2017.  
 Penelitian ini bertujuan untuk mengetahui gambaran pelaksanaan 
kegiatan media relations humas SIPA Community untuk meningkatkan publikasi 
Solo International Performing Arts (SIPA). Studi ini menggunakan teori yang 
disampaikan oleh Ruslan dan Nurudin, yaitu teori tentang media relations formal, 
serta teori tentang media relations informal yang disampaikan oleh Sawaliana dan 
Rahman serta Olga. Penelitian ini merupakan penelitian kualitatif dengan metode 
wawancara dan studi pustaka, Teknik pengambilan sampel menggunakan 
purposive sampling. Dengan menggunakan metode validasi data trianggulasi dan 
teknik analisis data dengan model interaktif. Penelitian ini dilaksanakan di dua 
lokasi yaitu secretariat SIPA dan di Radio Solopos FM.  
Dari hasil penelitian ini dapat disimpulkan bahwa humas SIPA Community 
lebih cenderung melakukan kegiatan media relations formal sebagai mana yang 
disampaikan oleh Ruslan dan Nurudin.  Kegiatan media relations yang telah 
dilakukan adalah press conference, press receptions, press interview yang 
didukung dengan beberapa alat untuk meningkatkan publikasi seperti newsletter 
dan brosur, acara khusus, laporan tahunan, pensponsoran, poster, iklan, program 
latian serta selebaran. Sedangkan untuk media relations informal sebagai mana 
yang diungkapkan oleh Olga, Sawaliana dan Rahman. Humas SIPA Community 
belum menggunakan pendekatan interpersonal dengan wartawan.  
 
Kata kunci: humas, media relations, publikasi, solo international performing arts 
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ABSTRACT 
 
WIDI RASTI AFANIE, D0214103, MEDIA RELATIONS HUMAS SIPA 
COMMUNITY (Qualitative Descriptive Study of Media Relations Activities 
of SIPA Community Public Relations to Improve 2017 Solo International 
Performing Art (SIPA) Publication). 
Regional event development is increasing rapidly, as well as in the city of 
Surakarta. Solo International Performing Arts (SIPA) 2017 is one of them. 
Although the international level is not in accordance with the level of media 
presence in this event. The media present only came from local media. So that this 
caused a low cover of news and also low publications for the Solo International 
Performing Arts (SIPA) 2017. 
This study aims to find out the description of the implementation of SIPA 
Community PR media relations activities to improve the publication of Solo 
International Performing Arts (SIPA). This study uses the theory presented by 
Ruslan and Nurudin, namely the theory of formal media relations, as well as 
theories about informal media relations delivered by Sawaliana and Rahman and 
Olga. This research is a qualitative research with interview and literature study 
method. The sampling technique uses purposive sampling. Using the triangulation 
data validation method and data analysis techniques with interactive models. This 
research was carried out in two locations namely SIPA secretariat and on Solopos. 
From the results of this study it can be concluded that SIPA Community 
public relations is more likely to conduct formal media relations activities as 
delivered by Ruslan and Nurudin. The media relations activities that have been 
carried out are press conferences, press receptions, press interviews supported by 
several tools to increase publications such as newsletters and brochures, special 
events, annual reports, sponsorship, posters, advertisements, programs and 
leaflets. Whereas for informal media relations as expressed by Olga, Sawaliana 
and Rahman. SIPA Community Public Relations has not used an interpersonal 
approach with journalists. 
 
Keywords: public relations, media relations, publications, solo international 
performing arts 
 
 
